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‘4 ABOUT ME

e Currently pursuing a Electrical Engineering

degree at Universitas Negeri Semarang,
Indonesia

* | am a Virtual Assistant with a keen interest in
data entry. As a beginner, | am continuously
learning and improving my skills to provide
accurate and organized data management. My
dedication to growing in this field allows me to
support teams or companies in optimizing their
data entry processes and contributing
effectively to their operations.
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Data Entry & Research - Research SWOT Competitor Analysis

Brand Strength Weakness Opportunity Threat Conclusion Resources
_ _ _ _ _ Has strong RED and a dominantgositian indhina but faces _
Strong RED, dominant Reliance on Chinese | Post-pandemic | Online thieft | _ _ : - Mt e, 5

_ T _ _ _ risks from reliance on thisymatket afd fierce competition, 1] —
Trip.com position in the Chinese r@arket, intense travel growth, | risks, glohal _ _ _ ¢ milarweh. com fw
p _ 4 canggrow internationally and it mokilg, bt must manage _ _
travel market cam petition mohile'markets’| £om petition _ _ ehsite/trip.com/
threats from' competitorsdand anline theft,
Post-pandemis Intense Offafs corpetitive gricing andStrong Southeast Asian hitps:// _
AR AR
Competitive pricing, strong| Associated rore with telrism commpetition, | market presence butis more hotel-focused, Opportunities | — .
Agoda _ _ _ o _ : _ - |milarweh. comfw
presence in SE Asia hotels than flights recavery, airline | regulatory | include post-panderrie growth and new partnerships, while baite/tr /
ehsite/trip. com
partnerships challenges facing competition and regulatory challenges. S

Data Entry & Reserach - Analysis Key Success/Core Value & Marketing Strategy
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Scarlett
Whitening

emphasizes balance and
moderation, promating a brand
ethos rootedin lslamic values
while appealingto a broader male
audience

Being atrendsetterinthe
Indonesian beauty market,
offering products that resonate
with local beauty standards and a
desire for clear, glowing skin.

Atfordable beauty products with high-
guality ingredientsthat caterto diverse
skintypes, Strong product efficacy,
delivering noticeablesesults suchas
skimmhrightening and nowrishingthrough and before-and-aftertransformation posts,
the use of vitamin C and other beneficial which build credibility and encourage user-

corm ponents,

finimalism is a key value, with a design Highlights its use of minimalist, modern
focus onEimplicity and the use of

natdral eolors like greento symbolize
life and balance

designs and Islamic ethicalprinciples in its
campaigns to foster a@onnection with bhoth
huslim and nan-kdslinm men

Leverages andorsementstromdocal
celgbritiesand influencers, effectively
re@chingtheirtarzet demographic throdgh
social media. Focuses on customer reviews

generated content.

Kahf | Instagram

Scarlett Whitening | Instaors

bty =/ ity o o ahf eve

rydiaf com

bt s: S/ scarlettwhite

fing comy

Focuses aon natural,
minimalisticmen's skincare,
drawing on [slamic values and
promating healthy
masculinity. Their marketing

Offers affordable, effective
skincare, using celebrity
endorsements and social
mediainfluencers to build
trust and highlight product
efficacy.



OUR
PARTNERS

$1M+

Accenture RTX
Bank of America Synchrony
MetLife and MetLife Foundation Xandr

Morgan Stanley

Image-To-Text Data Entry
$500K - $999,999

Apple LSEG Foundation
AT&T News Corp
Craig Newmark Philanthropies Olo for Good
Dell Technologies Schulte, Roth, & Zabel, LLP
No Name Email Phone Website Linkedln Instagram
1  Accenture 1{216)072-0266 Accenture Accenture | Linkedin Accenture in Indonesia (@accenture indonesial | Instagram
2 Bank of America Bank of America Bank ofdmerica | LinkedIn Bankof Amearica (@bankofamerica) | Instagram
2 Metlife and MetLife Foundation 128006285433 Metlife Meglife | LinkedIn Metlif edm Eeypd (@metlife. egypt) | Instagram
4 Morgan Stanley Morgan Stanley Morean Stanley LinkedIn NMarean signley (@morgan.stanley) | Instagram
5 RTX products@rix. com (781)522-3000 £ RTX BT} Linkedin BT = gorpération) | Instagram
6 Synchrony 1Ee6-419-40596  Synchpdny ~gnchfony | dnkedin Syficrong L@ synchrony) | Instagram
7 Xandr Kendr Hatdr | Lidkedin Xandr (@xandr) | Instaeram
g Apple 0=200-1-027752 | Apple frnple Ldnk=dib Applafl@apale] | Instasram
9 AT&T ATET AT&T | Lnkedln AT {i@attmx) | Instagram
10 Craig Newmark Philanthropies craig. newmarki@gmail.com Craig Newmark Philanthropies  Craig Newmark Philanthropies | Linkedin Craig Newmark Philanthropies (@craignewmark) | Instagram
11 Dell Technologies Dell Technologies Dell Technologies | Linkedin Cel T echnologies (@dell} | Instagram
12 LSEG Foundation marketingsl @lsee. com 94112 416 000  LSEG Foundation LSEG {London Stoclk Exchange Group) | Linkedlin  LSEG {London Stock Exchanee Group) (@lsee.plc) | Instagram
12 News Corp Mmedia@@new scorp. com 212 416 2400 MNews Corp News Corp | Linkedln News Corp Australia (@newscorpaus) | Instagram
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* .
@ ' ® Gemini
Google Docs Notion Monday.com Gemini Al ChatGPT
Canva Excel / GForms Zoom Figma

Spreadsheet
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WORK

LinkedIn

WhatsApp
WITH ME'! e https://www_linkedin.

com/in/hasanhanifff/

Mail
mhasanuddinhanif@gmail.com


https://www.linkedin.com/in/hasanhanifff/
https://www.linkedin.com/in/hasanhanifff/

?® Frequently Asked Questions

T: Office Hours
iImezone Monday - Friday 6 PM

I live in Central Javaq, to 9 PM. Available for
Indonesia and operate up to 15 hours per

in GMT+7 Time Zone. week.

Turn Around

the Most projects will be
My rate is $10 per hour. completed within 24-36
You can hire me for a hours. Otherwise, I will

minimum of 20 hours per inform you that I'm not
month (retainer). available/ the project is in

the queue.
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MUHAMMAD HASANUDDIN HANIF
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Online Modules Completed
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- Data Entry Course Overview < Computer Types for Data Storage - Main Computer Components ° General Data
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Management & Privacy - Getting to Know Excel - Working with Cells - Using Find & Replace - Data Entry Formulas and

Functions - Most Used Functions - Creating a Customer Database - Checking Worksheet Integrity - Filing Systems -

&
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General Office Procedures - Learning about POPIA
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